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"In times of crisis people 
reach for meaning"

Viktor E Frankl (1946)

- identifying a purpose in 
life to feel positive about



According to Opinium Research who conducted research during the lockdown 
period from the general public about their views of a range of brands discovered 
that a very large majority of people in the UK would like to hear either the same 
amount or even more from brands across the UK.

In terms of entertainment 19% wanted to hear more!

In terms of pubs and restaurants 15% wanted to hear more!

In terms of food and drink 28% wanted to hear more!

Brand Marketing in a Crisis: Why now is not the time for silence – Opinium Research (March 2020)
www.opinium.com

http://www.opinium.com




RECOVERY NARRATIVE
HERO AND FEEL GOOD NARATIVE
FUTURE PREPARATION NARATIVE



"As greater numbers of us than ever before 
work from home, we are seeking 
communications which convey the day-to-
day experiences of employees 
implementing their company’s plan to deal 
with the Coronavirus.,,,,,,

As we become ever physically distant, we 
are seeking digital content which brings us 
closer to real people"

Brand Marketing in a Crisis: Why now is not the time for silence – Opinium Research (March 2020)
www.opinium.com

http://www.opinium.com/




1st July 2020

Nine expert tips to prepare for recovery in cities, nations and regions

eart of your recovery

https://www.citynationplace.com/nine-expert-tips-to-prepare-for-recovery-in-cities-nations-and-regions

Be 
innovative

Understand that 
key markets 

will have differen
t concerns and 
requirements

Put your 

community 

at the heart 

of your 
recovery

Overhaul 
your digital 

strategy and 
plug any gaps 

in your 
approach

Prepare for the 
impact of more 
environmentally 

conscious 
travellers Build confidence 

by becoming 

more agile

Invest in 
partnerships 

and build 
collaboration

Know your 
audience and 
learn from the 
private sector

Be an active 

participant in 

helping shape the 

future

https://www.citynationplace.com/nine-expert-tips-to-prepare-for-recovery-in-cities-nations-and-regions


Discover Paris on a virtual visit The Louvre, Sacré-Cœur, 

Sainte-Chapelle or the Grand Palais, all within a screen’s 

reach!

Can’t get to Paris? Well then Paris will come to you! Virtual 

visits enable the French capital to be explored at a distance. From 

Montmartre to the Louvre, from the Catacombs to the Palais 

Garnier, the city's finest attractions are revealed through digital 

technology.

From your smartphone or a computer, and better still, from your 

bed or a sofa, Paris has never been so easy to get to!

Overhaul your 
digital strategy 
and plug any 
gaps in your 

approach



Tourism ministry prepares for post covid-19 effects on hospitality industry

Jul 20, 2020, 11:17 AM | Article By: Arfang M.S. Camara

The Ministry of Tourism and Culture has embarked on putting 
in place robust policies and strategies as part of efforts to 
prepare for post COVID-19 effects on the hospitality 
industry. As part of the strategies, the Ministry of Tourism is 
promoting local tourism by upgrading bedding and other 
infrastructures across the country.

“Just recently, the minister of Tourism laid the foundation 
stone of several rural hotels between 3&4-star standards. The 
ultimate objective of this initiative is to create employment 
but also improve rural tourism infrastructure to reduce 
poverty and create employment opportunities for Gambia’s 
rural dwellers.”

Put your 

community at 

the heart of 

your 
recovery



Hyatt Outlines a Path Forward That’s Focused on Wellbeing

By
LODGING Staff - June 18, 2020 CHICAGO — Hyatt Hotels 

Corporation today announced 

its path forward to welcome 

back guests to Hyatt hotels. 

With a focus on safety and 

wellbeing, Hyatt is adding 

new amenities and offerings 

and taking steps to implement 

enhanced protocols that help 

employees feel comfortable 
and confident at work.

Be 
innovative

https://lodgingmagazine.com/author/admin/


TUI offers British tourists free coronavirus travel insurance for the 

end of the year

TUI is a popular holiday company with Britons looking for an 

affordable break abroad. And now the travel group has revealed that 

all of its UK customers will receive free coronavirus insurance until 

the end of the year.

By MILLIE BULL

PUBLISHED: 17:46, Fri, Jul 17, 2020 | UPDATED: 11:09, Thu, Jul 23, 2020

Understand that 
key markets 

will have different 
concerns and 
requirements

https://www.express.co.uk/search?s=Millie%20Bull&b=1




Valmiera Tourism Innovation Hackathon - Turning ideas into reality

The Valmiera Tourism Innovation Hackathon was held on June 27 and 28,
seeking to improve existing services and develop new products to attract
Estonian and Latvian tourists to Valmiera. Working together with
representatives from various industries, ten great ideas were developed
over 24 hours.
The Valmiera Tourism Innovation Hackathon was held on June 27 and 28, 
seeking to improve existing services and develop new products to attract 
Estonian and Latvian tourists to Valmiera. Working together with 
representatives from various industries, ten great ideas were developed 
over 24 hours.

“Even very well-run cities and businesses need to be examined with 
fresh eyes. And by working with people from diverse fields, we gain 
new knowledge and outside-the-box ideas, producing unexpected 
solutions,” said jury member Kristaps Siliņš, managing partner at 
“McCANN Riga”

Build confidence by 

becoming more 

agile

Know your audience 
and learn from the 

private sector

http://visit.valmiera.lv/en/news/12458_val
miera_tourism_innovation_hackathon__tur
ning_ideas_into_reality/

http://visit.valmiera.lv/en/news/12458_valmiera_tourism_innovation_hackathon__turning_ideas_into_re
http://visit.valmiera.lv/en/news/12458_valmiera_tourism_innovation_hackathon__turning_ideas_into_reality/


Corona capacity calculation –

Hamburg’s new search tool helps 

planners create safe & socially-

distanced events

Hamburg Convention Bureau, together 

with MICECLOUD Solutions, has 

launched a free tool that calculates the 

required room size in line with new 

Covid-19 regulations

Event planners and service providers now have a simple 

and free tool at their fingertips to discover the most 

suitable venues in Hamburg to enable a safe and socially 

distanced event.
https://reopeningtourism.com/2020/07/02/corona-capacity-calculation-hamburgs-
new-search-tool-helps-planners-create-safe-socially-distanced-events/

Invest in 
partnerships and 

build collaboration

https://reopeningtourism.com/2020/07/02/corona-capacity-calculation-hamburgs-new-search-tool-helps-planners-create-safe-socially-distanced-events/




ClickAmerican Airlines
https://www.aircraftinteriorsinternational.com/wp-content/uploads/2020/04/american-airlines-covid19.png

https://www.aircraftinteriorsinternational.com/wp-content/uploads/2020/04/american-airlines-covid19.png



